400 SOUTH HOPE STREET

0S ANGELES, CALIFORNIA @0071-2899
TELEPHONE (213} 669-6000
FACSIMLILE (213) 6693-6407

EMBARCADERO CENTER WEST
275 BATTERY STREET
BAN FRANCISCO, CALIFORNIA 9411i-330%
TELEPHONE (4IS} 984-8700
FACSIMILE (415} 984-8701

1999 AVENUE OF THE STARS
0SS ANGELES, CALIFORNIA 90067-6035
TELEPHONE (310) $53-6700
FACSIMILE (310) 246-6779

610 NEWPORT CENTER DRIVE
NEWPCORT BEACH, CALIFORNIA 92660-642%
TELEPHONE (714) 760-9600
FACSIMILE (714) 669-6994

WRITER'S DIRECT DIAL NUMBER

(202) 383-5300

VIA SAME-DAY HAND DELIVERY

O MELVENY & MYERS LLP
555 [3TH STREET, N.W.
WASHINGTON, D C 20004-1109
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Mr. William F.
Acting Secretar
Federal Communi
1919 M Street,
Room 222
Washington, D.C

Re:

Dear Mr. Caton:

On behalf of The Game Show Network, L.P.
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Y
cations Commission
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. 20554
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FACSIMILE {852} »2522-1760

DUR FILE N JUMBER

294,500-003

301 -253223 V1

Written Ex Parte Presentation in MM Docket No. 92—

266, CS Dogket No. 96-60/

("GSN") and in

accord with 47 C.F.R. § 1.1206(a), the undersigned are hereby
filing with the Commission the attached ex parte written

presentation regquested by Ms. Julia Buchanan,

attorney and Mr.

Edward C. Gallick, Senior Economist, Cable Services Bureau.

Two copies of the attached written ex parte

presentation are being submitted to the Secretary’s office. An

additional copy is submitted to be date-stamped.

Please return

the date-stamped copy to the courier for delivery to the

undersigned.
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Any questions regarding this filing should be referred
to the undersigned.

Respectfully submitted,

~

K B 3 //
44/ T gl
,

‘John E. Welch

Jeffrey J. Carlisle

Counsel to The Game Show Network,
L.P.

Enclosure
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VIA HAND DELIVERY

Ms. Julia Buchanan, Attorney

Mr. Edward C. Gallick, Senior Economist
Cable Services Bureau

Federal Communications Commission

2033 M Street, N.W.

Room 918
Washington,

D.C. 20554

Written ExX Parte Presentation in MM Docket No. 92-

266, CS Docket No. 96-£0

Re:

Dear Ms. Buchanan and Mr. Gallick:

We have attached hereto, with the permission of the

original publishers, data in support of (i) Exhibit 1 of the
Comments of The Game Show Network, L.P. ("GSN") filed in the
above-mentioned dockets on May 15, 1996 and (ii) information

provided by GSN with respect to cable viewership at ex parte
meeting with the staff on June 13, 1996. Please be advised that
the viewership shares reported in the Paul Kagan Associates
materials are for all television households only, and do not
reflect viewership shares for cable households. In accord with
47 C.F.R. § 1.1206(a), two copies of these materials have been
filed with the Secretary’s office.
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If you have any questions, please do not hesitate to
call.

Sincerely,

Sl

9
John E. Welch

Carlisle

Counse] to The Game Show Network,

Enclosure



SASIC SERVICES

AFFILIATES

SUBSCRIBERS

| easic SERvICES

AFFILIATES

susscmmens

ABE Notwork* . S
Anveriea’s Health Norwork (sew)
Amcricas Tatkdng ... ... .
Americin Movie Clatsics . .
Black Enverainmen: Telcvision

CNIN Intermational/CNNIn (new)
Canad de Notichas .

The Cartosn Network

Chassic Sparts Newwork

Channel Arerica ..

Clasgic Arts Showcase

Comedy Cenmtrl

Country Muti¢ Teievision
Caurvmom Television Nocwoci
C-SPAN . . ..
CSPAN ... .

The Discovery Channel .,

€1 Enccrainment Television

Faith & Vaues Channel
The Family Channel .
Fit TV

The Golf Channes .
Greac American Country (new)
Headline Newsy

The Hiswory Channel .

Home & Garden Teiovision Nerwork

Home Shopping Network
Home Shepping Speoe
HTV (new) . .. L
Independant Film Chaanel
The Inzpiratioml Network
fntermtiorn! Channel
tnero Talevision

fones Compuner Neowork
KTLA

54541 758
e 43,706,000

- 5%0.

22,650,000

£7,244 000

A7 s 3.800.000

NA L
4.000 .
36

NA L
1689

6063

S350 L
5.407

! 478
10,994 .
1028
26700 ... ..
2600 ...

1403

1,500
£0.555%
167 L

T3

o 260,700
.25.610,000

NA,

. ..56.335,000
.o 9,400,300

NA

.....38,028.000
30,141,000
23.801.000

... 64,500,000
....&1.500.000
67,257,000
33,334,000
. 87,448,000
_.30,848,000

39,500.000

..23,070,700
. 63,902,000
.. 11,200,000

11,832,466
24,058,000

i A
.. 5300000

NA

1719749

. 700,000

. .....300000
..59,326,000

..5,000,000

...10.000,000

48, 142951

e 1 2,342,592

o 10,000

. ..130,603

printed w

L1 )

19,000,000

...6,000,000

9,150,000

. 1855010
......15,000,000
...6,900,000

ith the o-rmission

The Learnlnag Channel |
(foume o
The Lottery Channcoi (new)
Mind Extension Unlvarsicy*
MOR Music Talevision

MTy .

MTY Launc

MychMusic S

i The Nyghville Network .

Network .
NewSport Television™ |
NewsTalk Teievision
Nickelodcon
Nick AL MNice
Nick At Nitg’s TV Land (new)
Nosalgls Talevision
The Oytdeor Channai (ngw}
Quedoar Life (new)
i Popeera Channet (naw) .
Prime Deportive .
Prime Sporu Showcase .
Product Information Nerwark
. Q S
{ QVC Necwork
]

The $ci-fFi Chanae! ., .

SCOUAMNsws Of All Nations

Shop At Mome (new)
Speedvizion (new)
TBS Suparstucion®t
Telemund >
TaleNoacia:

TNT .

Tha Travel Chanme!
Trinicy Brozdeassing Noowork
Turner Chassic Movies
TV Food Necwork
Univision

USA Network®
ValyeVijion

VHI .
Yideo Catatog Chenrcl
Tha Weather Channet
‘Worship

WGN*

WX

WwS8K

WWOR

£ Mty Telewsion

PAY SERVICES

NET/Potitical News Talk Neowark |,

14,954
614
N.A
9,640

$00. . .,

1640
.. 854

PRI 12
AR AT I

13,500 ...
%8

L8892

6

5.55Q.... .

NA ..
14370
629 .
135
1.10C ..
1041

LFFILIATES

e 49,027,500
wserrs 39,088,000
200,000
-..26,981.386
e 8.196.431

61,250,000

e 9,500,000

o 830,000

67,149,000
_..17.510,000
s NLA
...56,059.000
. 20,074,000
e 30,900,000
--13.300.000

e 34,216,000
e 1 57,000
corronr. 60,908,000

e 13,500,000
e £ 3.720.943

SUSSCRIBERS

i ANA Telgvision Neowork/Arsb.tNec

Banjour LISA (new)
| Caral §4
Cinemax

>

1.

bf‘CableYision,

SNSRI |« X0 0
e NA

w e 9,000
8.900,000




MY SERVICES

AFFILIATES

The Okzney Channat |
Encore ...
Bxorw/Acton-Advanuire

Edhnic-Amarican Beoadcasang (newi

The Fitipino Chanacl
Mix

The Movis Channc!
Showtime

Sundance Channel (new)
TV Asia .

TV-japan

AVDIO SEAVICES

6.500 .
R Pr L

NA L

CNACL

N.A.

NA

NA L
20

AFFILIATES SUBSCRINERS

AEl Specua Network
C-SPAN Audio Neework
C-SPAN Audio Neceork 1
Cable Radio Nerwork
Oigial Music Expres:
KJAZ Cable Rigio Nomwork
KLON ..

Moody Bitve Insutvie
Mysic Chavee

Supecaudio .

WHMT

TEXY SERVICES I

[T TR

€PG jr .

Reuvters NewsVigw | |
TMS Busiress Fis
T™S News Plus

™S Spores Plus

Swary Vision Neowork

160 L ... 5,600 00
TR o 8 400,00C
§Q. i 3,200,000
PS8
83¢ .
7.
L.,
BRI e
00
305 .
123 e e e POR,00C

AFFILIATES SUBSCRIBERS

»% . . -1.676,000
%0 . . o 364000
7 ..2,437,000
L4008
e - 1900000
70

CHMANNEL PROMOTIOMGUIDES/

INTERACTIVE SERVICES

AFFIUATES SUBSCRIGERS

The Ouating Network
Tre Employmerm Chenre
ntrofNet

MainSoreex

Prevue Channc!

The Segy Channei

Snaak Prorue

Spoets Teanker

S@amaoy

TV Guide On Screen

"Q" ) '
Ay
B v

125 - i 10,000,000
. -, $ 800,000
16 . 897 800
o R8,000

.41 181,000

PA

.19 600.00C

R

13,000 00¢

2,182.000
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AFFILIATES

SUESCRIBEAS

| REGIONAL 8ASIC SERVICES

The Ambic Tranact

Arizons Spors

Adents Incerbin

Gy Arrs Religious Channe
Cadte TV Neewark of New je
The Catforniy Channel
Chicagolang Televisidn News
The Ecumericat Channe
Emplre $pora Network

ome Teor Sporus .

KBL Spora Neawork

Madsen Squird Gardan Network
Meadows Ricing Network
Midwas: $po-s Thimael

MNew England Table Nawsg

Ngw Tork | News
NewsTnaons: B

MNews 12 Cenmectieut

fews 12 Lasg islang

News 12 Naw fericy (new)
MNews 12 Westchestar {agw)
NorthWes: Cibie Nows {new)
Orange Toung NewiCranarc!
Pernsytvang Cadle Nerwork
Plrsburgh Cable News Channel
PrAme Sparshatectiour @i YWest
Pame Spares*dwest

Prime Sport/Nartawes:

Betre Sporaoocky Meanain
rime ‘poruytuthwe s,

Prme SporGiteit
SporsChannet Chicago

Sporo Chasd Jinclnnac
Sperts Thannae! Hlorida
SpertsChacnet New York
SpeetsChacnsd Dhio
SpemeCrannct Pirdelpna
$portSautn

Sunshing Notwork M

AEGIOMAL PAY SERVICES AFFILIATES

o 675,000

—NA

et 1,300,000

R——X A
1 223819
...1.700,900

—eronns 3,008,000

SUBSCRIBERS

Mew Eagia it Soor s Notwere . ES
Froer &S
P ben $pomu 265
SoaruThine . New England

Aparishan o Pocfic

e 00,000
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DATABASE
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WORKSURSCHinER colNTs

SIS e vy o e
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BASIC SERVICES AFFILUATES SUBSCRIBERS BASIC SERVICES AFFILATES  SUBSCRIBERS
American Movig Classics 3,300 ........ 43,000,000 North American Television .............., 8 513,000
America’s Disability Chaenel. ... 238....... 14,700,000 Nostalgic Television. . ... .. ... 736.........13,900,000
Arts & Enterfainment Network . 8,000........., 56,088,000 Prevue Guide.......c.cccevnreninn 850 28,000,000
Block Entertainment Television ... 2,588..........33,900,000 QVC Foshion Channel ............ 450 ........ 7,500,000
Bravo .o, - 500. .......10,000,000 QVC Network ... 4071 45,000,000
CNBC v . 3,700.........A7 710,000 Tha Sci-Fi Channel [new]............... 7850 11,000,000
Cable News Network ....... .. L 11.,325.......61,133,000 SCOWA/News OF All Nations ... 38 2,800,000
Cable TeleGuide {new! NA. o . NA Silert Network.............covmner.n. 238, 14,700,000
The Cartoon Network {new) ... 408 . . 4,025,000 SportsChannel America®™ .............. 63............ 2,408,633
Channel America... oo W3 429,300 TBS Superstation.................... 14,954 ... 57,457,000
C-SPAN o , 4218 57,200,000 Telenundo. . e 3. 1,362,035
C-SPANML... . 94 27,900,000 TNT. e, 7,833, 58,691,000
Comedy Certral ... ... 2,331 26956000 The Travel Chonnel . ... ... 735, ...17,500,000
Country Music Television 4814.....18064,000  Trinity Broadcasting Network ..., 1,400... . 16,000,000
Courlrcom Television Network .. 600 .. 7,000,000 Unwisicn C e .814.. . 11,062,692
The Discovery Channe! 9677 .. .58,836,000 USA Metwork . 10,100 60,046,000
E! Entertainment Television L 950.........21,500,000 ValueVision . o 4,000,000
ESPN®. 24,500..... 61,436,000 Cin SN .. .. 4,733 47,072,000
EWTN e 965 30,000,000  Viceo kebos Network/The Box. 104 ... 9,359,000
The Family Chonnel 10,037.........57,163,000 VISN/ACTS s v 712 1., 12,800,000
FoxNet ... 541 1,571,225 The Weather Channel . ............. 472) ... 53,381,000
Galavision..... . 2% 2,300,000 Worship [naw) . . . S NA L NA
Headline News............ ... 6723.......51,407,000 ~ WON ... ... - 14,354 ....38,100,000
Home Shopping Nehwork 1474 .. 20,800,000 WPIX i e 6380 9,500,000
Home Shopping Network 1 ... 471,.........11,200,000 WOBK. 577 00
The inspirational Network . . . 750 5,500,000 MWOR 23300 14,000,00C
internctional Chanrel 104 ... .3.9:9647

KTLA 292 4,800,000 PAY SERVICES AFFIUATES  SUBSCRIBERS
KTVT oo, 481 2,200,006 Zenol Sur {Crenrel South) .3 LL..9.000
Tha Leaming Chaonnel . . 1,403.......... 18,815,00C Jinemax . 5,700, .. . 6,300,00C
Uletime. v 5845 ... 58,0000 The Disney C}Ymnei 7000 ... &,248,00C
Mind Extension University 643.. ......20,100,000 tncore . 1,100 ......3,700,000
MOR Music Television (new).. ... 1 .. . 196,431 Flix [rew) o e i, NA N.A
MIV. e 7657 ..5728500C Home Box Ofica . 900 .. .17,300,000
The Noshvilla Network 13,319 ... 56,738 00C Tha Movie Channel.. ... ... 3,250..... .....2,600,000
Nickelodeor........ ... . 883&. 58,726 ,00C ShowtiTe. . ... ... 6,000 7,300,000
Nick ArNite ... ... 403¢ .. 81,250,000 Y- lapary PR S 10,000

N.A. denotes informetion not ovuiloole
*includes MMDS/SMATV sysrems

" Count represents slondalone alfiliates/subscribers; portions are sarried on vorious regional sports nehworks
Send updales 10: Subscriber Count Darckase, Coblevision, 825 7 Ava. 6 Floor New-Yark, N'Y 10019 Or fux (212) 897-8585.

Reprinted with the permission of lableVision.
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I AUDIC SERVICES

AFFILATES

SUBSCRIBERS

Digitel Cable Radio . ...

Japan Cable Radio ..
KION ...

Moodeble Inonm
Satellite Radio Nofwork e
Superoudio .......coniniii v

TEXT SERVICES

C-3PAN Audio Network ... ...
C-SPAN Audio Network il ....v.v. s

Digitel Mousic Express ... - ..

I ¢

5,000,000

st

CoblsSpomeckef e AR 1,389,708

i . 2 96 1,478,000

X . 750 .. 564,000

Reuters News\/'ww 127 02,437,000

TMS Business Plus . 44 ... ...1,900,000

A TMS News Plus........ - .68 ... 3,900000

TMS Spormy Plus . ..o 2. ... ..500,000

] Story Yision Network . ... 2200000
. CHANNEL PROMOTION /COMPUTER/

\ INTERACTIVE SERVICES AFFIUATES SUBSCRIBERS

Main Sireet (new) . o e 50,000

' Sl'cme!(brme"’y NuSht, ............... 60 .., 23,000,000

} K'Presa,.. " 900 .. 14,000

| REGAONAL BASIC SERVICES AFFILATES SUBSCRIBERS

i Hizona Sporty [ DT 340 000

i Atlanta Inferfoith ... .. Voo 225,000

Bay Areq Palrglous Crcnnel b 113,000

I Canle TV Metwork of New lersey.. 34 ....1,700,000

! CAL SPAN. C 4B .. 2,724,000

tcagoLnnd Teiews on Nws frew) 305 L 470,000

The Ecumenical Channel | 2, 170,000

| ———"" ANNOUNCED SERVICES

NETWORK SUBSCRIBER 'COUNTS *

Ernpire Sports Network .o
Flodick Tourdsm Chonnal ........
Herme Sports Entartainment ..,

KBL Sports Network ....
Mo&.onSqooaGarden Netvork
Maadaws Racing Natwork... 700,000
Mi&mSpodsChmneJ i 435,000
New Englond Coble News . —— 820,050
New York | Nm{new).,... e 885,000
NewsChannel 8 ... 705,000
News 12 Long Islcnd 657 400
Noctiwast CubleSponsNehvofk . 700,000
Orange Courty Colde News ... oo Buvirr. 512,000
Penesybranic Cable Nebork .....onirer .. 750,000
Prime Sperh/ Intermountioin West. .. 450,300
Prime Spors/IAdwest. ... o 275000
Prime Spors/Nohwest oo . 125 . 1,787,075
Prime Spors/Reciy Mourtein ... ..., 135, ... .....1,100,000
Prime Sports/Upper Midwest oo i o 280,000
Pnme Ticke ..., s (AT 4,300,000
Sporshonael Chicago . B0 2017612
SportChonnel Cinairnat . L. 18.. ... 600,800
SpeckChornel Floride o, 74 .. 1,600,000
SportChernel Ohio o o L 4d 1,157,000
SpetChorne Philedelona .. . 4l 1,700,000
Sunshine Nebasrk L 197 ...3,230,000
REGIONAL PAY SERVICES AFFILIATES SUBSCRIBERS
Home Teom Sporh . .. e 202,500,000
New Englord %pom Mebwork. v 174 400,000
Prism ..., . i e 87 i 825,000
Pro-Ar: Spocts ) e 248 L TED000
SpomCl'nnnelNewEr\g‘am 203 1,300,000
SportsChennel New Yok L2 1,516,000
Seork{hannal Focife ) e L9 . .2.000,000

Sond upcces to Subserivar Count Dotobe se, ¢/o Coblevision,
B25 7it Ave  6th Floor, New York. N.Y 10019,
N fryx 2] 2] 9‘:7‘8585

PAY-PER-VIEW SERVICES

Reprinted with the permission of

CABLEVISION o

i SATHINEFED POECTED  Romance Clussics i ADDRESSAMEF
| SERVICES LAUNGH  Telewision Food Network L SEOZ SYSTEMS SURSCHIBIRS
i Amrice(s To'k Television | 93;3,' Charter (5" Action Pay-Per-View .... 170. 4,500,000
Quorer i :,
!, Amerncano Television Network 2nd  NOWSATBLIEFED DPECTED Coble V?de? Siote vl 50 """""" 2000.000
Quorter 1993 SERVKES LAUNGCH Hot Chotcs o166, 3,500,000
The Crime Chonnel 993 ACIV/GTV: Gomes TV Lo9 Plrboy At Night ... 239, 7,600,000
The Game qxonnef 1993 Request Talevision ., ..840 ..., 10,100,000
gﬁ?ji:‘?;?;h;i 9;3 REGIONAL SERVICES DPECTED Reqgext Taavision I .280 5,200,000
< TEOE Se Grorer 1997 VALNGH Spica C2123 0000 5,000,000
Globe! Villoge Natwork 1995 Coliformio Naws Charng! e Viewst's Choica LS00 10,500,000
The How To Channel 3/94 Charter 157 . . .
; The Idea Channel TstQuarter 1993 '°"’,e+" Y wwed's Choice .
The Military Chanre! 1994 Send updotes to Announced Services Serdl undates Jo Pay-Fer-View Serjncas Darobase,
MV Lahn America 10/93  Dorobase, ¢/o Coblrwsian, 8235 7t 4 &/ Ccblevsion, 825 7th Ave., &t Floor, New
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% change
in subs from

Satellite-fed national services
Basic services Affiliates
American Christian Teiewimen 138
Sytiems (ACTS}
£i(e & Enarainment 1,700
€lack Eniertamment
Television (BET) 388
Catie News Nelwork (CNN) 6.721
TN Headline News 2802
C-SPAN 1 800
C8M Cabie Network, 4,887
Sounty MuelS Television 185
Enterisinment & Sporls 9.200
Plogrammung Network (EEPN|
Eratnat Woed Television 202
NelworEWTNy
Financial kews Neltwork (PN 1,050
The Learung Channet 815
Lteime 2100
Mocern Satellile Nelwork (MSN) 538
N8I Televisin (MTVy .20
Tae Mashulllg Nelwork 2250
Na(onai Chricuan Metwork (NCN) 91
Nationg! Jewish Television (NJTVy 228
Nickelodeon 3.700
Pagitic Cebls N&
Piime of Lifa NA
PTL The tnBpirglional Nelwork 1080
Sinia Fe Communicat.ons 26
Saleitl'g Frogram Neiwoek (SPH) 525
el Netwark NA
SN Televiglon Neod ok 278
THony BroadGast Naturirk 398
USA Netwoix 4.109
The Weathe: Channmgt 3.43¢
vided kits One NA
WON-TV 6.128
WCR-TV 1.189
WRIX-Ty 152
WT8S.Tv 8.290
Pay services
Bravo 32
Cingmex 2,100
The Qe , Channg. 2.000
G3gigion 23¢
Home Box Difice (MBO; ¢ anc
Heme Theglar Networnc(nTN; 400
Tne Moyig Channet 2,900
Tre Plagogy Chanral S16
The Pieasu:e Chanael NA
The Rambaow Service 7¢
tAmencanMaovia Ciassics + Brgucy
i Srawhime 3 zon
Audlo services
Lifegtyls 99
Mcoay 8:0ig Institute 42
Ssleitte Jagz Netuork 3
S816f1te Redic Nelwork 50
SCAN 34
Star Ship £raien .
WEMY Chicggo 6D
. Textservices
[ AENews Cable qre
iOAR Ngws Pigs °YS
Cadte Spsiaracker 3
Oow jonag Cadla News, 1846
€18CHDUC Progiam Guide (EFG) 20
| Cenegis Bloryurme 17
i Rouler3News Vew 355
UP1Qai Cania 350
Gateway NA
Hilifte Chanagl NA

36

Subscribers  12/19/83°
2,062 852
12.000 00C
7.700.00C +d338
30.5€4,000 +350
13.584.000 w743
20.000.000 379
27.188,000 «180
£.200.000
34,900 .0C0 LY
2.600 00C +49.7
17 550.0C0 44538
$.231.138 +387
22.500,000
10.335.000 +196
24.200.000 +81 5
19,520,600 +895.0
L167,728 -188
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1989/1990 HH HH HH HH

Broadcast Network Affiliates
ABC 19% 23% 16% 15%
CBS 18 24 15 14
NBC 18 23 15 14
FOX = = = =
Total 55 70 46 43
Cable Programming
Basic 21 -- 32 30
Pay 6 B 1( 18
Total 27 - 42 48
Independents 20 24 16 16
Public 3 5 3 2

Note: Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertusing Bureau. 1990 Factbook
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1990/1991 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 16% 15%
CBS 18 24 15 13
NBC 17 22 15 13
FOX = = = =
Total 53 69 46 41
Cable Programming
Basic 24 - 3s 34
Total 30 44 51
Independents 21 24 17 16
Public 3 5 2 2

Note: Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertuising Bureau. 1991 Factbook
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1991/1992 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 15% 14%
CBS 19 25 16 15
NBC 17 21 16 14
FOX - - - -
Total 54 69 47 43
Cable Programming
Basic 24 as 33
Pay 6 ; & L
Total 30 43 50
Independents 20 29 16 16
Public 3 5 3 2

Note: Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau, 1992 Factbook
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1992/1993 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 16% 15%
CBS 18 25 16 14
NBC 16 20 14 13
FOX 10 14 8 8
Total 62 82 54 50
Cable Programming
Basic 25 - 36 35
Pay ] _ 8 16
Total 30 44 51
Independents 11 15 9 8
Public 4 5 3 2

Note: Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertuising Bureau, 1993 Factbook
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1993/1994 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 15% 15%
CBS 18 25 15 14
NBC 16 20 14 13
FOX 10 14 8 8
Total 62 82 52 50
Cable Programming
Basic 26 37 36
Pay 2 » 15
Total 31 45 51
Independents I 17 9 9
Public 4 6 3 3

Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau. 1994 Factbook
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable

1994/1995 HH HH HH HH
Broadcast Network Affiliates
ABC 17% 22 % 14 % 14%
CBS 15 21 13 11
NBC 16 20 14 13
FOX 10 15 8 8
Total 58 78 49 46
Cable Programming
Basic 30 - 47 41
Pay 6 8 15
Total 36 50 58
Independents 12 18 9 9
Public 3 5 3 2

Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau. 1995 Factbook

06/26/96
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Despite the fact that this year has seen two of the three traditional
broadcast networks (CBS and ABC) change hands at private market value prices,
the short-term ratings performance and long-term forecast for the sector are
decidedly pessimistic.

The broadcast networks have never faced so much competition--not only
from within the broadcast ranks and from outside players such as cable--but
also from new technologies, such as online services, as well.

Advertisers remain bullish on the broadcast medium, prizing its
ability to deliver 100% of TV households and for their ability to consistently
aggregate the largest audiences in prime time and for special events.

This advantage has not been lost on the networks. NBC, for instance,
just committed $2.3 bil. to acquire the TV rights to three future Summer Olym-
pic Games (2004, 2006 and 2008).

At the same time, challenging the incumbents in prime time has proven
to be a daunting task. Fox has made steady progress--after multiple false
starts in the late 1980s--but newcomers WB and UPN have struggled to create
hits that would justify expanding schedules to additional nights.

Our forecast, detailed below, foresees the ABC-CBS-NBC troika losing a
couple of viewing share points a year for the balance of the decade, with basic
cable and independent stations (broadly defined as those not affiliated with
ABC/CBS/NBC) the prime beneficiaries.

If the present trend continues, in the 20-year period from 1980 to
2000, stations affiliated with ABC-CBS-NBC will have lost nearly one-half of
their viewing shares to cable and other broadcast competition.

TV VIEWING SHARE TRENDS BY SEGMENT
{Average Weekly Viewing--All TV homes--Calendar year 1983-2000)

Year 83 84 85 86 87 88 89 90 91 82 93 94 95 96 97 98 99 00
ABC-CBS-NBC Affilliates 70 68 66 66 63 60 57 55 54 54 52 51 49 47 45 44 42 40
Basic Cable Networks 7 10 11 11 14 15 18 21 24 25 26 26 28 29 30 31 32 33
Fox, WB, U-P & Indies* 17 19 19 18 19 2¢ 20 20 20 20 20 21 22 23 24 25 26 27
Pay Cable Services 5 6 6 5 & T &5 7 6 6 6 6 6 6 6 6 65 6
Public TV Stations 3 3 3 3 4 3 3 i3 4 4 3 3 3 3 33
Total viewing share exceeds 100 due tc viewing in multi-set households. *

Includes Fox affiliates and non-TBS superstation viewing; projections include
viewing of new WB, UPN networks. © 1995 Paul Kagan Associates, Inc. estimates
from PKA analysis of A.C. Nielsen 1983-1994 data compiled by the Cabletelevi-
sion Advertising Bureau; 1995-2000 are PKA projections. All rights reserved.

{continued on next page)

THE KAGAN MEDIA INDEX is published by Paul Kagan Associates, Inc., a media research firm. Other PKA publications are: Broadcast Banker/Broker,
Broadcast Investor, Broadcast Investor Charts, Broadcast Stats, Cable Network Investor, Cable TV Advertising, Cable TV Finance, Cable TV Investor, Cable TV
Investor Charts, Cable TV Law Reporter, Cable TV Programming, Cable TV Regulation, Cable TV Technology, Consumer Media Tech, The DBS Report,
Independent Film Markets, Interactive Multimedia Investor, Media Mergers & Acquisitions. Media Sports Business. Motion Picture Investor Newsnaner
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BROADCAST NETWORK PRIME-TIME RATINGS.

ABC

1955-56 THROUGH 1995-96

---% HH Rating Change----------

Season ABC CBS NBC _3NET FBC 4NET CBS NBC 3NET FBC 4NET
1955 14.5 25.5 22.5 62.5 -~ ~- 9.8 4 9 (9.3) 0.3 - --
1956 14.0 25.6 20.1 59.7 -- - (3.4) 0 4 (10.7) (4.5) - -~
1957 16.8 23.5 21.6 61.9 -- -~ 20.0 (8.2 7.5 3.7 -- -
1958 17.7 23.0 20.3 61.0 -- -- 5.4 (2. 1; (6.0} (1.5) - --
1959 17.6 21.0 18.1 56.7 - -- (0.6) {8 7} (10.8)} (7.0) - -
1960 18.4 20.7 18.1 57.2 - -- 4.5 (1.4} 0.0 0.9 -~ --

% Change from 1955 to 1960 26.9% (1B 81%(19.6)% (B8.5)% - --
1961 16.7 19.5 19.4 655.6 -- -- (9.2)% (5 8% 7.2 % (2.8)% - -~
1962 15.6 21.4 18.2 55.2 -- -- (6.6) g 7 (6.2) (0.7) -- -
1963 16.9 21.2 18.0 56.1 - -~ 8.3 (09 (1.1) 1.6 -- --
1964 19.2 19.6 19.5 58.3 - -- 13.6 75 8.3 3.9 - -~
1965 17.7 20.0 19.2 56.9 -~ -- (7.8) 200 (1.5) (2.4) -- --
1966 17.1 19.6 19.3 56.0 -- -- (3.4) 2.0} 0.5 (1.6) -- --
1867 16.7 20.6 19.0 56.3 -~ -- (2.3 g {1.6) 0.5 .- -~
1968 15.6 20.3 20.0 55.9 -- -~ (6. 15, 5.3 (6.7) -- .-
1969 16.4 20.0 19.9 56.3 -- -- 51 1 %;  {0.5) 0.7 - --
1970 17.4 19.4 19.5 56 1 - - 6.1 (30) (2.0}  (0.0) - - - -

% Change from 1961 to 1970 4 2% %% 0.8 % 1.3 % - --
1971 18.2 20.2 19.3 57.7 -- -~ 4.6 % 4 1 % (1.0)% 2.5 % --
1972 17.4 19.9%9 19.1 56.4 -- - - (4.4y 1 s (1.0) (2.3) -- --
1973 17.7 21.1 18.7 57.5 -~ -- 1.7 £ 0 (2.1) 2.0 -- --
1974 16.6 20.9 19.8 57.3 -~ -- (6.2) 0 9 5.9 (0.3) -- --
1975 19.0 19.6 17.7 56.3 -~ -- 14 .5 ‘6 21 (10.86) (1.7) - - --
1976 21.6 18.7 18.2 58.5 -- -- 13.7 ‘4 € 2.8 3.9 -- --
1977 20.7 18.8 18.1 57.6 -- -- (4.2) o5 (0.5) (1.5) -- --
1978 21.0 18.6 17.1 56.7 - -- 1.4 110 (5.5) (1.6) -~ --
1979 19.5 19.6 17.4 56.5 -- -~ (7.1} 5 4 1.8 (0.4) .- --
1980 18.2 19.8 16.6 54 % - {(6.7) 10 (4.6) (3.4) - - -

% Change from 1971 to 1980 0.0 % 2 01%(14.0)%  (5.4)% -~ -~
1981 18.1 19.0 15.2 52.3 -- -- (0.5)% 4 C1% (B.4)% (4.2)% -- --
1982 17.7 18.2 15.1 51.0 - -- (2.2 4z (0.7) (2.5) - --
1983 17.2 18.0 14.9 50.1 -- - (2.8} 1 (1.3) {(1.8) -~ --
1984 15.4 16.9 16.2 48.5 -- --  {10.5) £ 2 8.7 (3.2) -~ -~
1985 15.0 16.8 17.6 49.4 .- ~- (2.6) 0 € B.6 1.9 -~ --
1986 14.1 15.8 17.7 47.%6 -- -- (6.0) AN 0.6 (3.6) - --
1987 13.9 13.4 16.0 43.3 4.0 47.3 (1.4) {15 Z (9.6) (9.0) -~ --
1988 12.9 12.7 15.4 41.0 5.5 46.5 {7 .21 5 20 (3.8) (1.7) 37.5 %(1.7)%
1989 12.9 12.1 14.6 39 & 6.5 46.1 oo 4 T (5.2 (0.9) 18.2 (0.9)
1890 12.5 12.3 12.7 37 5 6.4 43.9 (3 3} 17 (13.¢) (4.8) (1.5) (4.8)

¢ Change from 1981 to 199G (30 9)% 7 4¢ "5 (15.4)% (28.3)% - --
1991 12.2 13.8 12.3 38.3 8.0 46.3 {(2.4)% 12 2 % (3.1)% 5.5 %¥ 25.0 %¥ 5.5 %
1992 12.4 13.3 10.9 36.6 7.7 44.3 1.6 % 3 6:%(11.4)% (4.3)% (3.8)%(4.3)%
1993 12.5 14.1 11.1 37.7 7.2 44.9 0.8 % €& 0 % 1.8% 1.4 % (6.5)% 1.4 %
1994 12.0 11.1 11.5 34.6 7.6 42.2 (4.0}%{21 31% 3.6 % (6.0)% 5.6 %(6.0)%
1995 10.8 9.7 11.7 32.2 7.4 39.6 (10 0)%{iZ2 6:% 1.7% (6.9)% (2.6)%(6.2)%

Historical Seasons run from Sept.

Associates,

Inc. analysis of A.C.

of each year to
Nielsen and net

April of next year.
All rights reserved.

Jata,

1855-1996

© 1996 Paul Kagan




CABLE NETWORK AD REVENUE PER RATINGS POINT AND VIEWING HOUSEHOLD
(ranked by 1995 gross billings per viewing household)

Estimated Average Gross Ad Billings Average Gross Billings/
Gross Ad Billings Total -Day Rating Per Ratings Point Viewing Households Viewing Household
Network 1993 1994 1995 1993 1994 1985* 1993 1994 1995 1993 1994 1995%* 1993 1994 1995
fmil.) (mil.) (mil.) (mil.) (mil.) (mil.) (000) (000) (000)

MTV $188.2 $242.1 $281.8 0.50 0.53 0.48 $376.4 $456.8 $587.1 281 290 295 $670 $835 $955
ESPN 336 .4 406.9 443 .6 0.80 0.75 0.73 420.5 542.5 607.7 498 485 481 676 839 922
CNBC 57.8 70.0 97.0 0.20 0.20 0.20 289.0 350.0 485.0 98 102 110 590 686 882
CcCOM 26 .7 37.5 49.4 0.28 0.25 0.24 95.4 150.0 205.8 74 75 80 361 500 618
VH1 52.4 61.0 71.2 0.20 0.20 0.23 262.0 305.0 309.6 98 105 121 535 581 588
TBS# 339.8 356.0 382.7 1.35 1.25 1.16 251.7 284 .8 328.9 815 770 744 417 462 514
USA 260.0 295.0 330.0 1.13 1.10 1.10 230.1 268.2 300.0 673 679 708 386 434 466
TNN 104 .8 122.4 138.8 0.53 0.50 0.50 187.7 244 .8 277.6 284 295 308 369 415 451
LIFE 158.8 137.9 224 .7 2.65 2.65 c.82 243 .1 304 .5 274 .0 377 378 504 418 524 446
DSC 119.9 143.5 174 .1 0.55 C€.55% 4.61 218.0 260.9 285 .4 328 338 395 366 425 441
HNEWS® £ 12 ‘g5 31 30 13 203 .6 240.7 256 4 181 166 182 $71 435 437
E! 1700 28.8 48.0 ¢.a48 5.20C .35 35.0 144 . C 137.1 39 58 114 438 497 421
A&E 1iiob N i65.4 L.57 .75 G711 195.8 183.3 233.0 320 440 426 349 313 388
TNT 210.0 233.9 247.9 ¢.85 0.90 1.04 221.1 259.9 238.4 552 568 662 380 412 374
SCI-FI 12.0 25.0 35.0 0.40 G 43 0 .43 30.0 58.1 81.4 48 62 94 250 403 372
CNN@ 201.6 216.7 238.3 0.58 0.60 1.06 347 .6 361.2 224 .8 369 371 655 546 584 364
FAM 107.83 112.8 124.1 0.63 0.55 0.57 171.3 205.1 217.7 355 325 356 304 347 349
NICK 182.4 234.0 277.2 1.08 1.10 1.48 168.9 212.7 187.3 621 645 933 294 363 297
TWC 34.0 41.0 48.0 0.23 0.23 0.30 147 .8 178.3 160.0 126 135 169 270 304 284
TLC 9.0 22.0 35.0 0.27 0.31 0.34 33.3 71.0 102.9 57 93 129 158 237 271
CMT 8.2 11.5 14.9 0.40 0.30 0.30 20.5 38.3 49.7 79 71 79 104 162 189
CARTOON 5.7 14 .1 21.0 1.00 0.83 1.03 5.7 17.0 20.4 67 90 176 85 157 119
Averages $192.0 $233.5 $253.2 $379 $451 S$461
Weighted Averages $203.8 $246.9 $252.2 $412 $472 $457

*

Average of 1st gtr., 2nd gtr. and 3rd gtr. averages. # = TBS revenue includes local ad sales in the Atlanta market.
@ = Assumes CNN represents 75%, and Headline News 25%, of estimated combined CNN+HNEWS ad billings of $268.8 mil. in 1993,
$288.9 mil. in 1994 and $317.8 mil. in 1995. © 1395 Paul Kagan Associates, Inc. estimates. All rights reserved.
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AVERAGE TOTAL-DAY RATINGS 1984-1995

(ranked by 1995 ratings)
--% Change--

Net. 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995% 94-95 84-95
NICK(1) 0.70 0.90 0.%0 1.00 1.00 0.98 1.08 :.1% 110 1.08 1.00 1.43 43.0% 104%
TBS 2.10 1.98 1.80 1.60 1.70 1.58 1.55 ..35 1 38 1.35 1.25 1.16 (7.4) (45)
Usa 0.90 0.85 0.80 0.950 0.90 1.10 1.18 .30 1 20 1.13 1.10 1.10 0.0 22
CNN (2) 0.68 0.90 0.%0 1.00 0.80 0.90 0.98 .20 0O 6B 0.58 0.60 1.06 76.9 57
TNT - --- - - --- 0.83 0.93 (.93 ©0 98 0.85 0.90 1.04 15.7 ---
Cartoon --- --- .- - --- -—— - B -- 1.00 0.83 1.03 24.3 ---
LIFE(3) 0.30 0.25 0.50 0.50 0.60 0.60 0.58 0.63 ©C 63 0.65 0.65 0.82 26.7 174
ESPN 0.70 0.65 0.60 0.80 0.80 0.83 0.88 (.83 ©C B3 0.80 0.75 0.73 (2.2) 5
A&E (4) --- --- - --- 0.35 0.40 ¢.43 0 47 0.57 0.75 0.71 (5.3) ---
DSC(5) --- --- --- 0.50 0.50 0.43 0.50 0.50 0 58 0.55 0.55 0.61 12.0 ---
FAM 0.90 0.78 0.70 0.60 0.80 0.75 0.65 0.0 € 63 0.63 0.55 0.57 3.0 (37)
TNN(6) 0.50 0.58 0.70 0.60 0.50 0.43 0.50 (.53 0 55 0.53 0.50 0.50 0.0 ]
MTV 1.00 0.86 0.70 0.60 0.60 0.58 0.5 (. 50 (3 48 0.50 0.53 0.48 (8.8) (52)
Sci-Fi - - -- - .- -- -~ 0.40 0.43 0.43 2.0 ---
E! - --- - ~ -~ -- 0 08 0.18 0.20 0.35 76.7 ---
TLC - - -~ -~ - - - 0.08% 0 14 0.27 0.31 0.34 10.8 ~---
HNews - - - - -—— - G. 38 ¢ 35 0.33 0.30 0.31 3.0 --
CMT - --= - - - -— -- ¢ 38 0.40 0.30 0.30 0.0 --
TWC --- 0.2 0.30 0 30 0.20 0.20 0.20 ¢ 20 ¢ 20 02.23 0.23 0.30 33.3 --
COM -—- -~ .- - --- - ¢ 30 o.28 0.25 0.24 (5.3) --
VH1 (7) - - -- 0.30 0.30 0.20 0.20 (. 2( o200 0.20 n/a 0.23 - =
CNBC(8) —-—— - - - --~ 0.10 C. 1T 0. 10 .10 0.10 0.10 0.0 -~
FNN(9) 0.30 _0.20 0.20 ©0.13 0.16 0.20 0.13 M bt s iotiied it el

Avg. 0.81 0.74 0.74 0 68 0.68 0.66 0.5 (.=4 1 S6 0.58 0.57 0.63 9.6% (22%)

AVERAGE TOTAL-DAY TV HOUSEHOLD DELIVERY (000) 1984-1995
--% Change--

Net. 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995% 94-95 85-95
NICK(1) 136 231 251 362 390 454 561 636 €32 620 608 s08 49.3% 568%
TBS 664 682 654 652 797 793 840 793 603 815 770 744 (3.3) 12
UsA 219 259 256 346 418 531 630 703 710 €73 679 708 4.2 223
CNN (2) 248 304 336 406 404 479 545 £85 400 369 361 655 81.3 164
TNT --- - - - 263 439 TG L60 552 568 662 16.6 -
Cartoon --- --- - - - - . 67 90 176 95.6 -
LIFE(3) 48 60 119 169 239 271 284 ERES 234 377 378 504 33.2 949
ESPN 226 234 238 331 359 438 495 47¢ 495 498 485 481 (0.7) 1313
R&E(4) --- --- - - - 132 183 2.k 5% 320 440 426 (3.2) -
DSC(5) --- --- - 116 136 185 254 2R 122 328 328 395 20.5 -
FAM 218 224 230 221 333 340 331 3Ilé 152 355 325 356 9.7 63
TNN (6) 86 138 170 207 209 203 258 245 14 284 295 308 4.4 259
MTV 225 263 204 218 242 244 28¢ 274 <58 281 290 295 1.8 31
Sci-Fi .- -—-- - - - 48 62 94 52.3 -
E! alat - - -- - 15 39 58 114 96.6 -
TLC - --- - - --- -- . 24 57 93 129 38.4 -
HNews - - - - - 1553 172 181 166 182 9.6 -
CMT - --- - --- - 65 79 71 79 11.3 -
TWC --- 47 63 74 81 94 S0 : 105 126 135 169 25.7 -
COM - --- - - --- -- 78 74 75 80 7.1 -
VH1 (7) --- -- - - 69 77 67 T : 97 98 n/a 121 --
CNBC(8} --- --- --- - --- - 17 : 53 49 51 54 --- -
FNN (9) 52 39 48 32 48 69 46 S o= - --- - --- - -

Avg. 212 226 234 246 287 304 333 137 02 286 301 347 15.3% 64%
Notes: * Average of 1st qtr., 2nd gtr. and 3rd gtr. averages. n/a = not available.

(1) Program day is 6 a.m.-8 p.m.

7:30 a.m.-1 a.m.
(5) Qualified for ratings 3rd-qtr. 1987.

9 a.m.-
1990.

3 a.m.
CNBC acquired FNN 5/91.
for ratings 3rd-qtr. 1984.
switch to 6 a.m.-midnight reporting period.
compiled from cable network reports of A.C. Nielser

(7) Qualified for ratings 3rd-qtr.
1993-1995 ratings
Program day was 6 a.m.-8 p.m.

{2) Includes Headline News 1985-1990.

(4) Program day is 8 a.m.-4 a.m.

Program day is

1987,

until 5/89.

(3) Program day is
Fre-1989 ratings not available.
g a.m -3 a.m.

(6) Program day is
(8) Qualified for ratings 3rd-qtr.
and TVHHs are PKA estimates.

© 1995 raul Kagan Associates, Inc.
All rights reserved.
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(9) Qualified

1989 ratings reflect a
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AVERAGE PRIME-TIME RATINGS 1989-1995
(ranked by 1995 ratings)

1Q 2Q 30 Avg. --% Chg.---
Net. 1989 1990 19591 1992 1993 19394 1995 1995 1995 1995* 94-95 89-95
Usa 2.15 2.33 2.18 2.28 2.28 2.33 2.60 2.20 2.40 2.40 3.2% 12%
TNT 1.38 1.75 1.78 1.78 1.75 1.78 1.61 2.40 2.18 2.06 16.2 50
TBS 2.55 2.25 2.25 2.23 2.28 1.9% 1.98 1.90 1.94 1.94 (0.4) (24)
NAN 0.93 0.83 1.00 1.08 1.08 1.22 1.49 1.48 1.74 1.57 28.3 70
Cartoon - - - .- 1.20 1.30C 1.55 1.50 1.36 1.47 13.0  ---
ESPN 2.03 2.15 1.93 1.80 1.75 1.78 1.40 1.30 1.70 1.47 (17.4) (28)
LIFE 1.00 1.03 1.20 1.10 1.08 1.1% 1.32 1.46 1.62 1.47 27.% 47
CNN (1) 1.45 1.48 1.70 1.20 0.98 1.00 1.33 1.20 1.18 1.24 23.7  (1%)
DSsC 0.75 0.93 0.95 0.97 0.98 .97 1.18 1.13 1.02 1.11 15.0 48
A&E 0.63 0.65 0.70 0.80 0.90 1.0% 1.10 1.02 0.91 1.01 (3.8) 62
TNN 0.90 1.05 1.18 1.18 0.95 1.03 1.10 1.00 0.5%0 1.00 (2.4) 11
FAM 1.00 0.90 0.85% 0.90 0.95% 1.0C 1.10 0.90 1.00 1.00 0.0 0
Sci-Fi -—- - - --- 0.65 0.55% D.80 0.60 0.60 0.67 21.2 ---
MTV c.78 0.68 0.63 0.60 0.67 0.65 0.50 0.63 0.77 0.63 (2.6) (18)
BET 0.50 0.58 0.53 0.53 0.60 0.63 0.60 0.60 0.70 0.63 1.3 27
TLC - - e 0.19 0.31 043 0.55 0.48 0.42 0.48 3.7 ---
E! - - - 0.08 0.20 0 2% 0 42 0.40 0.50 0.44 76.0 ---
COM - - - 0.43 0.38 0. 31# 033 0.36 0.46 0.38 2.0 ---
CMT - -—- - 0.45 0.40 SR G 40 0.40 0.30 0.37 12.8  ---
HNews - - 0.40 0.35 0.3s SR 0. 33 0.40 0.36 0.36 11,3 ---
TWC 0.23 0.20 0.20C 0.23 0.23 0 2% 0.30 0.30 0.40 0.33 33.13 48
VH1 0.28 0.25 0.30 0.32 0.29 0.27 1/a 0.20 0.29 0.25 (9.3) (11)
CNBC(2) --- 0.10 0.13 0.10 0.13 0.15  0.15 0.15 0.15 0.15 0.0 ---
Average 1.10 1.07 1.05 0.88 0 88 0 9C 1L 08 0.99 1.03 1.01 12.3% (8%)
AVERAGE PRIME-TIME TV HOUSEHCOLD DELIVERY (000) 1989-1995
1Q 20 3¢ Avg. --% Chg.---

Net. 1983 1990 1991 1992 1993 1994 1995 1995 1995 1995* 94-95 89-95
Usa 1,051 1,234 1,233 1,351 1,378 1,443 1,622 1,437 1,543 1,534 6.3% 46%
TNT 460 814 955 1,010 1,035 1,088 397 1,553 1,413 1,321 21.4 187
TBS 1,273 1,209 1,276 1,311 1,368 1,204 1,260 1,244 1,285 1,263 4.9 (.7)
NAN 401 452 553 612 625 740 331 941 1,121 998 33.1 149
Cartoon - - - - 79 136 207 260 276 248 80.1 ~---
ESPN 1,069 1,210 1,133 1,0%2 1,085 1,i3C 876 828 1,114 939  (16.9: (12)
LIFE 438 514 639 613 598 66k 788 897 1,010 898 35.1 105
CNN (1) 736 832 9895 714 594 6le 855 775 783 804 30.0 £l
DSC 325 478 526 555 576 607 745 727 669 715 18.7 120
ALE 247 300 363 430 509 615 580 620 565 622 1.7 152
TNN 417 532 638 638 £51 60 580 617 541 613 1.0 47
FAM 454 441 464 505 548 93 542 548 617 602 1.9 a3
Sci-Fi - - - .- 80 g 139 138 138 138 48.3 ---
MTV 359 351 342 335 381 ER 3 303 384 481 389 1.0 9
BET 116 165 156 180 221 23w 246 257 294 266 i1.4 129
TLC -—-- - .- 33 87 I 190 180 172 181 38.3  ---
E! - - o 16 45 22 126 121 165 143 108.5 ---
COM - - - 106 110 1 108 123 165 132 15.3 ~---
CMT - - - 70 86 [ 107 110 96 104 26.8 ---
HNews - - 198 168 188 e 181 203 207 197 2.9  ---
TWC 87 85 89 118 138 14 189 181 216 195 36.4 126
VH1 91 95 127 139 136 D0 1/a 104 153 129 (1.4: 42
CNBC (2) == 17 35 47 63 0 79 82 83 82 - ===
Average 501 544 538 476 413 L0 569 536 570 544 23.5% 9%
Notes: * Average of 1st gtr., 2nd gtr. and 3rd gqtr. averages. n/a = not available.

(1) Includes Headline News in 1989 and 1990. '2) Qualified for ratings 3rd-gtr. 1990.
1993-1995 ratings and TVHHs are PKA estimates ® 1995 pPaul Kagan Associates, Inc. Table

compiled from cable network reports of A.C. Nielsen data.

All rights reserved.
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CABLE NETWORK CENSUS: MARCH 31st

---1995-1996- - 1996
_______________ Households~------ ~-------- Net US TVHH
Network 3/31/93 3/31/94 3/31/95 3/31/96 Change % Chg. Coverage
________ 2 L B I e e

ESPN 61.6 62.9 64,7 67 .7 3.0 4.7% 70.6%
CNN 61.6 62.5 64 .7 67.7 3.0 4.7 70.6
TBS . 60.6 61.5 64 .4 6.4 3.0 4.7 70.3
Discovery 59.5 61.6 63.8 67.1 3.3 5.2 70.0
USA 60.4 62.2 63 .9 67.1 3.2 5.0 69.9
C-SPAN 58.9 60.6 62 .9 67.0 4.1 6.5 69.9
TNT 58.8 60.7 63.0 66 .6 3.5 5.6 69.4
Nickelodeon* 58.6 60.3 62.4 65.7 3.3 5.2 6B.5
TNN 57.4 59.0 61 .3 64.6 3.3 5.3 67.4
FAM 57.4 59.0 61.0 64 .4 3.5 5.7 67.2
A&E 56.6 58.6 60 .4 64.0 3.7 6.1 66.8
Lifetime 56.9 58.8 60 .4 63.9 3.5 5.8 66.6
MTV+ 57.4 58.1 60.6 63.1 2.6 4.2 65.8
Weather 53.4 55.6 56 7 62.0 5.3 9.3 64 .6
AMC 44 .2 47.3 54 O 60.5 6.5 12.0 63.1
Headline News 51.9 54 .2 5€ .8 60.0 3.3 5.8 62.6
CNBC 48.3 51.1 53 & 57.3 3.8 7.1 59.7
QVC 45.5 47.17 50 8 55.2 4.4 8.7 57.5
VH1+* 47.2 49 .3 51 3 54.8 2.5 4.8 56.1
HSN 32.7 42.6 48 6 48.13 (0.3) (0.6) 50.4
TLC 19.9 29.3 38 9 46 .4 10.5 29.2 48 .4
BET 35.1 39.2 41 7 44 .4 2.7 6.5 46 .3
C-SPAN II 29.7 34.0 39 0 44 .3 5.3 13.6 46 .2
Prevue 30.3 36.5 38 .7 43.2 4.5 11.6 45.1
WGN-C* 38.1 3B.9 8.9 39.6 0.7 1.7 41.3
Comedy Central 28.1 30.6 33 .8 38.9 5.1 15.2 40.5
E! 21.5 26.0 31.0 38.2 7.2 23.2 39.8
CMT 18.9 24 .4 5 32.9 5.4 19.6 34.3
ESPN2 - 13.7 3iL.6 12.0 61.0 32.9
Sci-Fi 11.0 15.8 29.3 8.6 41.3 30.6
Sneak Prevue 13.9 22.0 271 (0.8) (2.9) 28.3
fX - - 26.3 6.3 31.7 27.5
Cartoon 5.0 10.2 26.0 9.8 60.8 27.2
Mind Extension Univ. 23.6 25.6 25.0 0.5 2.0 27.1
Faith & Values 19.1 20.7 25T 2.7 11.7 26.8
Court TV 9.4 14.9 25.4 5.6 28.6 26.4
Bravot 10.5 13.2 22.5H4 0.5 2.3 23.5
The Box 14.0 19.4 Z1.4 6.1 39.9 22.3
America’s Talking .- --- 3.8 6.8 53.5 20.3
Travel 17.5 20.0 5 135 2.0 11.4 20.3
History .- -~ .8 153 13.5 480.5 16.9
TV Food - 6.3 1 4 L5 6 3.6 30.3 16.3
Home & Garden TV -~ - BB 127 6.2 95.4 13.2
Q2 7.8 9.9 19 & 11.2 0.5 5.1 11.7
INSP 6.6 8.3 I 3.5 0.8 9.3 9.9
TCM .- - n/a 3.0 - .- 9.4
Nostalgia 14.7 10.8 G oz# 3.9 (0.3) (3.4) 9.2
International 4.2 5.6 G 7.34 0.3 3.6 7.6
Fit TV - 0.6 S 4 5.9 2.5 56.1 7.2
Classic Sports - - - 5.2 - - 6.5
CNNfn : 5.9 N —_— 6.2
MuchMusic BEES - 3.6 4.C 1.0 33.3 4.2
Game Show .- - n/a 314 .- - 3.2
NewsTalk TV - - 1.5 3.0 1.5 100.0 3.1
Independent Film* - --- 10 3.0# 0.0 0.0 3.1
Outdoor Life .- --- - 2.88 - - 2.9
Jones Computer -~ --- ). 9 1.5 0.6 60.9 1.6

* Figures provided gquarterly. # March numbers unavailable (latest available used).
= not available. © 1996 Paul Kagan Associates, Inc analysis of cable network data.
All rights reserved.

n/a




